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38 Art Deco of the Deal

Why investment banker Lloyd Greif covers the 
walls of his 65th-floor offices with classics

Rail’s New Trail
Crenshaw-LAX connection takes shape on 
eight-station route through South L.A.
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By SHWANIKA NARAYAN Staff Reporter

A 566,000-square-foot outlet mall isn’t the 
only thing on the drawing board for a 157-acre 
former landfill site in Carson. 
The Carson Reclamation Authority, a 

city agency that owns the 
land, has offered plans 
that call for three times as 
much commercial space, 
with a total of 1.8 million 
square feet of commercial 
development ranging from 
retail and entertainment 

offerings, 350 hotel rooms and approximately 
1,500 residential units, according to Kelly 

McCarty, project executive at Snyder 
Langston.

The Irvine-based contractor is working on 
early-stage structural work for the planned 
outlet mall, which is a joint venture between 
mall owners Macerich Co., headquartered in 
Santa Monica, and Indianapolis-based Simon 
Property Group Inc.

Carson’s Bigger Ambition: 1.8M SF
RETAIL: City eyes retail, 
hotel, housing next to mall

Please see RETAIL page 45
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GAMING GURU

Game Grounds: New venture 
includes the “H1Z1” competitive 

video game league.

COMMERCIAL REAL ESTATE 
BROKERAGE FIRMS
Based on total dollar values of L.A. 
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By SAMSON AMORE Staff Reporter

Patrick Soon-Shiong’s move to take 
a minority stake in Culver City-based 
video game maker Daybreak Game 

co. seems to emphasize the bioscience 
billionaire-turned-media mogul’s 
instinctive side. 

“Where this will lead economically 
I can’t predict, but it will be big and 
important for us to be in the middle of,” said 
Soon-Shiong, who earlier this year acquired 
the Los Angeles Times to go with various 

bioscience holdings that 
account for the bulk of his 
fortune.

The deal calls for 
Soon-Shiong to spin 
off from Daybreak an 
e-sports league that will
hold competitions at a site
he owns near the Times’ 

new El Segundo headquarters, another piece 
in his portfolio.

Both Soon-Shiong and Daybreak 
declined to disclose any financial 

information related to the deal, but the new 
entity, dubbed NantG Mobile, is controlled 
by Soon-Shiong through his Culver City-
based NantWorks holding company.

Soon-Shiong told the Business 
Journal he wasn’t sure where exactly the 
e-sports industry would wind up, but he’s
determined to have a foothold in whatever
its future holds.
The new NantG Mobile outfit, which 

counts Soon-Shiong as chief executive, 

Please see E-SPORTS page 43

Newest addition to billionaire Soon-Shiong’s list of honorifics

By DANA BARTHOLOMEW  Staff Reporter

A new biotech startup at 
UCLA aims to cut the time be-
tween scientific discovery and 
pharmaceutical drug develop-
ment by combining a diverse 
group of research scientists as 
company owners.

By CIARAN MCEVOY Staff Reporter

The combined value of sales and 
lease deals handled by the largest 
commercial real estate brokerage 
firms in Los Angeles County eked 
out a 0.5 percent gain in 2017, 
reaching $87.5 billion.

By DANA BARTHOLOMEW Staff Reporter

L-Nutra Inc., a dietary
health company based in 
Beverly Grove, is selling less 
as more.

The privately held company, 
which launched from USC, has 

Enspire Aims 
to Collaborate

Brokers Hold 
High Ground

Patented Diet 
on Fast Track

HEALTH CARE: UCLA 
bioscience spinoff tests model

REAL ESTATE: Growth rate
down from blistering pace

HEALTH CARE: Sales 
of 5-day kits up sharply
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Aggressive by Nature: Greif & Co.’s 
mascot is the horned owl, “nature’s 
most efficient killing machine,” 
according to the investment bank’s 
eponymous founder. 

Casual Friday is not a day of the week at Greif & Co., an invest-
ment banking firm with offices on the 65th floor of the U.S. Bank 
Tower downtown.

“We’re traditional in that regard—‘Casual Friday’ doesn’t work 
here,” said Lloyd Greif, founder, president and chief executive, with 
diction and demeanor as crisp as his tailored suit jacket. “We look pro-
fessional, we act professional, and we deliver professional results.”
The philosophy seems fitting for an executive who has chosen the 

great horned owl as a company symbol.
“The great horned owl is nature’s most efficient killing machine – it 

can kill an animal four times its weight and size,” said Greif (pro-
nounced GRIFE). “Our reputation is as strong advocates for our clients, 
and being very principled investment bankers.”

Greif & Co. caters to the entrepreneur, and Greif is founder of the 
Lloyd Greif Center for Entrepreneurial Studies at USC’s Marshall 
School of Business. When asked for advice for the budding entrepre-
neur, he pounces on the opportunity like his favorite bird of prey.

“Along your entrepreneurial journey, inevitably there will be 
setbacks and there will be failures, but never say die and never give 
up. Keep fighting until you succeed. Heart is as important as mind in 
entrepreneurship,” the self-made executive offered via e-mail after due 
consideration.

It’s still a bit of a surprise that Greif  believes the best way to hone 
the firm’s aggressive edge is to surround himself and his staff with art.

Art Deco, to be precise.
“People here work in a museum,” Greif said with obvious pride. 

“There’s nothing here that’s faux.” 
Don’t expect to leave Greif & Co. without the official Greif art tour. 

He has turned his offices into an Art Deco history classroom.
Highlights include gouache on paper costume designs from the Judy 

Garland Folies-Bergere Collection, and Charles Sheldon pastel paintings 
of actresses for movie fan magazine covers of the early 1930s.

Why Art Deco? 
“(Deco) sprang out of World War I, the Great War,” Greif said. 

“People were looking for relief, a kind of escape, and Art Deco reflect-
ed that in many respects. It’s very sensual …it captured the imagina-
tion of the world.

“For me to do my work, I can be anywhere, anytime,” Greif said. 
“We go where the client is, where the deal is.

“But I do like to work here. This for me is a creative environment, 
and you have to be creative when you do deals. With all the stress that 
goes with deal making, anything that puts your mind at ease is a posi-
tive force.”

– Diane Haithman

Deco Debonair
Lloyd Greif I Greif & Co. 
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‘There’s 
nothing  

here that’s 
faux.’

1 Bentwood chairs and a glass 
and wood gueridon table depicting 
Diana the Huntress, by Jallot and 
Marx, 1930. 2 Owls are a hoot, 
including an Austrian cigarette case 
from the 1800s that now holds 
Greif’s business cards. 3 Greif’s 
wife Renée (in rear) surprised Greif 
and their three children with a 
birthday gift of piloting their own 
planes at Air Combat USA flying 
school in Fullerton. 4 Gloves On: 
Greif’s wife got him the Muhammad 
Ali memorabilia “because I am a 
fighter.” 5 “Three Bathers” by John 
Henry Bradley Storrs (bronze 1919).  
6 “Greif acquired all 100 pieces 
of Judy Garland’s Folies-Bergere 
Collection. The costume and set 
designs occupy five walls in the 
Greif & Co. offices.

Greif, a native Angeleno, has an 
affinity for California history, including 
this vintage flag from the late 1800s.
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